
Why CENTURY 21
®

Larry Miller Realty ?
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You are here for a reasoné

I believe itôs our value system.
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Choosing A Broker

Å Commission split is an important consideration when deciding where 

you practice real estate.  A more important consideration is how 

much of your split stays in your pocket versus what expenses YOU 

pay?

Å Itôs important to know the ñValue-added Servicesò that you will 

receive for your commission split.

Å In a recent meeting our agents listed the items they felt were 

important ñBroker Paidò expenses and benefits.

Å Please use this checklist to help you make your choice.
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Why Larry Miller Realty, Inc.

Å Three offices conveniently located in Evans, Thomson, and 

Tobacco Road.

Å Professional semi-private office space.

Å In house network allowing access, from your desk or any office, 

to multiple real estate related software packages and your 

personal e-mail address.

Å High speed Internet access, AT&T and Comcast ïjust in case 

one is out.

Å Personal Voice Mail & Answering Service for after hours.

Å Company employee to input MLS data/photos and CENTURY 21 

website.

Å Listing & Sales packets assembled by company employee.
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Why Larry Miller Realty, Inc.

Å ñCSRA Home Connections Agent Programògives you and your 

customer a list of professionals to use for home related services 

& makes you a more valuable resource to our clients.

Å Thirty-minute TV show every two weeks airing 22 times a week 

on Comcast & Knology.  Special purchases such as 24 NBC 

prime time spots monthly.

Å Every Open House is advertised on a multi-station network 

(WGAC 580 AM, WKXC 99.5 FM, WWHD 98.3 FM, WGOR 

102.7 FM, WDRR 93.9 FM, WTHB 1550 AM, WTHB 100.0 FM, 

WAKB 96.9 FM) beginning on the Friday before the open house 

through the end of the open house on Sunday (or in some cases 

Saturday).  500 ï700 spots per month.
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Why the CENTURY 21
® 

System?

Through the CENTURY 21 System, you have the opportunity and

increased resources to leverage our brand name and industry 

leading programs to help you achieve maximum results and 

unlimited growth to your business.  

There is a reason why we are the largest real estate company in 

the world.  Its professionals such as yourself that see the power of

CENTURY 21 System and utilize it to its fullest potential.
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Our Brand Value Proposition

We are a strong, vibrant and global real estate family.

We strive every day to deliver unsurpassed market intelligence 

and insights, and use our strengths to help you successfully

buy and sell real estate.

We embrace your goals and are committed to achieving them. 

Our network is your edge:  

61 countries, 8,300 offices and 140,000 agents strong.

CENTURY 21: The Gold Standard.



Copyright © 2008 Century 21 Real Estate LLC. All rights reserved. 8

Our History

8,300 Offices Worldwide

140,000 Sales Associates

61 Countries &Territories

1971

2008

1974

1983

1989

1998

2002

2006

First CENTURY 21 Office 

Opens in California

First CENTURY 21 International 

Office Opens in Canada

CENTURY 21 

Expands to Japan

CENTURY 21 

Expands to Mexico

CENTURY 21 

Expands to China

CENTURY 21 

Expands to Asia Pacific

CENTURY 21 

Expands to Russia

10 Countries

20 Countries

40 Countries

2 Countries

5 Countries
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How the CENTURY 21
®

System helps you achieve your goals

Business 

Benefits

Award 

Winning 

Training

Industry 

Leading 

Marketing

Awards and 

Recognition 

Programs

Technology

Brand 

Awareness

Market
Share



Brand Awareness
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We Are A Global Brand
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The CENTURY 21
®

System

SALES
ASSOCIATES

Customers 
&

Clients

Brokers/Owners CENTURY 21 

System
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CENTURY 21® Brand ïRecognition, Awareness, Preference!

Since 1999, the CENTURY 21 System has continued its reign as 

the nationôs most recognized brand in real estate!

ïAccording to a study conducted by Millward Brown, a global 

market research organization, consumers were not only 

universally more aware of the CENTURY 21 Brand, we were 

also considered to be the best-known name in the business, 

among consumers who plan to purchase or sell a house in 

the next two years. In addition, CENTURY 21 Agents are 

considered  knowledgeable and easy to work with by real 

estate customers.

Now, thatôs branding!
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Almost UNIVERSAL Brand Awareness*

Leader in Brand Awareness:  The

CENTURY 21® System holds the 

strongest presence in the category.

Since 1999, the CENTURY 21 System 

has the highest brand awareness 

level when compared to any other real 

estate organization surveyed and is the 

most recognized name in real estate.

Q ñPlease tell me which real estate agencies you have ever seen or heard of?ò

*Source: 2008 Ad Tracking Study, Millward Brown. 

CENTURY 21:  97%

RE/MAX:  93%

Coldwell Banker:  89%

Prudential:  75%

ERA:  51%

GMAC:  38%

Keller Williams:  33%

Weichert :  18%

Realty Executives:  14%

©2008 Century 21 Real Estate LLC. All rights reserved. CENTURY 21® is a trademark licensed to Century 21 Real Estate LLC.  An Equal Opportunity Company.  Equal Housing 

Opportunity. Each Office Is Independently Owned And Operated.  A Realogy Company.

Source: 2008 Ad Tracking Study. The survey results are based on 875 online interviews with a national random sample of adults (ages 18+) who are equal decision makers and 

who have bought or sold a home within the past two years or plan to purchase or sell a home within the next two years. Brand awareness questions are based on a sample 

of 875 respondents with a margin of error of +/- 2.8% at 90% confidence level. The study was conducted between March 3 ïAugust 10, 2008 by Millward Brown, a leading global 

market research organization.
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We Are The Leader in Future Consideration Preference

Future Consideration:

Future usage consideration among 

active Market Consumers is the 

strongest and significantly higher 

than most other real estate brands 

mentioned.

In prior years, the CENTURY 21®

System was among the top 2 in future 

consideration. Now we have 

overtaken the competition!

Q ñHow likely are you to consider choosing each of these brands the next time you buy or sell a home?ò (Base:  

Plan to Buy or Sell in the Next 2 Years)

*Source: 2008 Ad Tracking Study, Millward Brown. 

CENTURY 21:  60%

RE/MAX:  54%

Coldwell Banker:  48%

ERA:  20%

GMAC:  19%

Prudential:  36%

Weichert:  13%

Realty Executives:  12%

Keller Williams: 19%

©2008 Century 21 Real Estate LLC. All rights reserved. CENTURY 21® is a trademark licensed to Century 21 Real Estate LLC.  An Equal Opportunity Company.  Equal Housing 

Opportunity. Each Office Is Independently Owned And Operated.  A Realogy Company.

Source: 2008 Ad Tracking Study. The survey results are based on 875 online interviews with a national random sample of adults (ages 18+) who are equal decision makers and 

who have bought or sold a home within the past two years or plan to purchase or sell a home within the next two years. Brand awareness questions are based on a sample 

of 875 respondents with a margin of error of +/- 2.8% at 90% confidence level. The study was conducted between March 3 ïAugust 10, 2008 by Millward Brown, a leading global 

market research organization.
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We Are In Top 3 for Likelihood to Recommend Preference

Likelihood to Recommend:

The CENTURY 21® Brand, 

RE/MAX and Keller Williams lead 

the Industry on Likelihood to 

Recommend.

Q ñHow likely are you to recommend (brand) to someone else?ò (Base:  Aware of Brand)

CENTURY 21: 33%

RE/MAX:  32%

Keller Williams :  30%

Prudential:  23%

Realty Executives:  23%

Coldwell Banker:  28%

GMAC:  16%

ERA:  15%

*Source: 2008 Ad Tracking Study, Millward Brown. 

©2008 Century 21 Real Estate LLC. All rights reserved. CENTURY 21® is a trademark licensed to Century 21 Real Estate LLC.  An Equal Opportunity Company.  Equal Housing 

Opportunity. Each Office Is Independently Owned And Operated.  A Realogy Company.

Source: 2008 Ad Tracking Study. The survey results are based on 875 online interviews with a national random sample of adults (ages 18+) who are equal decision makers and 

who have bought or sold a home within the past two years or plan to purchase or sell a home within the next two years. Brand awareness questions are based on a sample 

of 875 respondents with a margin of error of +/- 2.8% at 90% confidence level. The study was conducted between March 3 ïAugust 10, 2008 by Millward Brown, a leading global 

market research organization.



Industry Leading Marketing
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CENTURY 21
®

Marketing Programs

Our programs maximize your chances of success byé

ïGenerating leads

ïCreating Preference for the CENTURY 21 Brand

ï Increasing consumer interest and satisfaction

ïEnhancing customer retention

ïHelping you differentiate from your competition

ï Increasing listings and sales
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National Advertising

http://rismedia.com/
http://www.realtor.org/rmomag.nsf/pages/tocprintOct07?OpenDocument
http://images.google.com/imgres?imgurl=http://www.glad.com/pressnseal/images/foodtv_logo.gif&imgrefurl=http://www.glad.com/pressnseal/news.html&h=197&w=200&sz=6&tbnid=0Fgr0OWd86oJ:&tbnh=97&tbnw=98&start=5&prev=/images?q=food+network+logo&hl=en&lr=&ie=UTF-8&sa=G
http://www.diynetwork.com/
http://images.google.com/imgres?imgurl=http://www.aetv.com/images/generic_promo_images/320x240/photo_320x240_sellhouse.jpg&imgrefurl=http://www.aetv.com/sell_this_house/sell_episode_guide.jsp?episode=115648&h=240&w=320&sz=32&hl=en&start=6&tbnid=mV2Zbbxq2eJmuM:&tbnh=89&tbnw=118&prev=/images?q=SELL+THIS+HOUSE+FOR+A&E&gbv=2&svnum=10&hl=en
http://log.go.com/log?srvc=abc&guid=F810A757-F446-41B3-8FAD-82A8933693D3&drop=0&addata=2977:52311:383589:52311&a=1&goto=http://abc.go.com/primetime/oprahsbiggive/index?pn=index
http://www.westwoodone.com/site;jsessionid=AE6C9BCFEAA3FDA3388D92CF21195ADA
http://specificmedia.com/index.php
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Hispanic Advertising

20

http://images.google.com/imgres?imgurl=http://logos.hispanicprwire.com/6022_1.jpg&imgrefurl=http://www.hispanicprwire.com/news.php?l=in&id=6022&cha=7&h=204&w=448&sz=50&hl=en&start=24&tbnid=nh0Qu-HV9w-bfM:&tbnh=58&tbnw=127&prev=/images?q="discovery+en+espanol"&start=20&ndsp=20&svnum=10&hl=en&lr=&sa=N
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Search Engine Marketing

What does Search Engine Marketing (SEM) do?

Drives more traffic to your web site by paying for targeted keyword 

search results with search engines.

- (Brand, Generic, and Regional terms)

- CENTURY 21 currently bidding on over 65,000 keywords

-Trademarked with Google for the term ñCENTURY 21ò
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National Listing Distribution Partners

http://www.trulia.com/
http://www.landandfarm.com/lf/
http://www.realtor.com/default.aspx
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Local advertising

http://www.bbgi.com/index.php
http://www.wgac.com/
http://www.95rock.com/
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Local Advertising

CSRA Home Connections Agent Programògives you and your 

customer a list of professionals to use for home related 

services & makes you a more valuable resource to our clients.
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Local Advertising

ÅThirty-minute TV show every two weeks airing 22 times a week on 

Comcast & Knology.  Special purchases such as 24 NBC prime time 

spots monthly.

ÅEvery Open House is advertised on a multi-station network (WGAC 

580 AM, WKXC 99.5 FM, WWHD 98.3 FM, WGOR 102.7 FM, 

WDRR 93.9 FM, WTHB 1550 AM, WTHB 100.0 FM, WAKB 96.9 

FM) beginning on the Friday before the open house through the end 

of the open house on Sunday (or in some cases Saturday).  500 ï

700 spots per month.
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Preferred Client Club

All This For Just About $8 Per Year

Personalized Welcome Letter

Personalized Bi-monthly Magazine

Personalized Spring and Fall Postcards
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eNewsletters

FREE!!!
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Property Marketing Solutions

http://wwwn.deskshop.com/century21/product/product.asp?id=91044
http://wwwn.deskshop.com/century21/product/product.asp?id=92329


Copyright © 2008 Century 21 Real Estate LLC. All rights reserved. 30

Personal TV Advertising



Technology
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Century21.com


