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l!. Real Estate for Your World"

N Larry Miller, Owner/Broker
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Choosing A Broker

A Commission split is an important consideration when deciding where
you practice real estate. A more important consideration is how
much of your split stays in your pocket versus what expenses YOU

pay?

Altos i mpor t avaue-added enrowi tritdieaavilii
receive for your commission split.

A In a recent meeting our agents listed the items they felt were
importantn Br o k e expéhses ahad benefits.

A Please use this checklist to help you make your choice.
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Why Larry Miller Realty, Inc.

A Three offices conveniently located in Evans, Thomson, and
Tobacco Road.

A Professional semi-private office space.

A In house network allowing access, from your desk or any office,
to multiple real estate related software packages and your
personal e-mail address.

High speed Internet access, AT&T and Comcast i just in case
one is out.

Personal Voice Mail & Answering Service for after hours.

Company employee to input MLS data/photos and CENTURY 21
website.

Listing & Sales packets assembled by company employee.

Do o Do I
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Why Larry Miller Realty, Inc.

A ACSRA Home Connecti ogivesyolhgndyotr Pr o
customer a list of professionals to use for home related services
& makes you a more valuable resource to our clients.

A Thirty-minute TV show every two weeks airing 22 times a week
on Comcast & Knology. Special purchases such as 24 NBC
prime time spots monthly.

A Every Open House is advertised on a multi-station network
(WGAC 580 AM, WKXC 99.5 FM, WWHD 98.3 FM, WGOR
102.7 FM, WDRR 93.9 FM, WTHB 1550 AM, WTHB 100.0 FM,
WAKB 96.9 FM) beginning on the Friday before the open house
through the end of the open house on Sunday (or in some cases
Saturday). 50071 700 spots per month.
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Why the CENTURY 21° System?

Through the CENTURY 21 System, you have the opportunity and
iIncreased resources to leverage our brand name and industry
leading programs to help you achieve maximum results and
unlimited growth to your business.

There is a reason why we are the largest real estate company in

the world. Its professionals such as yourself that see the power of
CENTURY 21 System and utilize it to its fullest potential.
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Our Brand Value Proposition

We are a strong, and global real estate

We every day to deliver unsurpassed market intelligence
and insights, and use our strengths to help you
buy and sell real estate.

and are committed to achieving them.

Our network is your edge:
61 countries, 8,300 offices and 140,000 agents strong.

CENTURY 21.:
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Our History

5 Countries

2 Countries

1971

Copyright © 2008 C

CENTURY 21
Expands to Japan

First CENTURY 21 International
Office Opens in Canada

First CENTURY 21 Office
Opens in California

CENTURY 21
Expands to Russia

CENTURY 21

CENTURY 21
Expands to Asia Pacific

CENTURY 21
Expands to China

Expands to Mexico




How the CENTURY 21° System helps you achieve your goals

Brand
Awareness

Awards and
Recognition
Programs

Business
Benefits

Market
Share

Industry
Leading
Marketing

Technology

Award
Winning
Training
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Brand Awareness

Ceniunyzl




We Are A Global Brand
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The CENTURY 21° System

ASSOCIATES

Customers
&
Clients

Brokers/Owners CENTURY 2
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CENTURY 21® Brand i Recognition, Awareness, Preference!

Since 1999, the System has continued its reign as
the !

I According to a study conducted by Millward Brown, a global
market research organization, consumers were not only

universally more aware of the Brand, we were
also considered to be the In the business,
among consumers who plan to purchase or sell a house in
the next two years. In addition, Agents are

considered knowledgeable and easy to work with by real
estate customers.

Now, thatos branding!
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Almost UNIVERSAL Brand Awareness*
Leader in Brand Awareness: The

System holds the RE/MAX: 93%
strongest presence in the category. Coldwell Banker: 89%
Prudential: 75%
Since 1999, the System  pa. 510
has the GMAC: 38%

level when compared to any other real e williams: 33%
estate organization surveyed and is the \eichert: 18%
most recognized name in real estate. Realty Executives: 14%

APl ease teldl me which real estate agencies you have e

©2008 Century 21 Real Estate LLC. All rights reserved. CENTURY 21° is a trademark licensed to Century 21 Real Estate LLC. An Equal Opportunity Company. Equal Housing
Opportunity. Each Office Is Independently Owned And Operated. A Realogy Company.

Source: 2008 Ad Tracking Study. The survey results are based on 875 online interviews with a national random sample of adults (ages 18+) who are equal decision makers and
who have bought or sold a home within the past two years or plan to purchase or sell a home within the next two years. Brand awareness questions are based on a sample

of 875 respondents with a margin of error of +/- 2.8% at 90% confidence level. The study was conducted between March 37 August 10, 2008 by Millward Brown, a leading global
market research organization.
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We Are The Leader in Future Consideration Preference
Future Consideration:

Future usage consideration among RE/MAX: 54%
active Market Consumers is the Coldwell Banker: 48%
strongest and Prudential: 36%
than most other real estate brands ERA: 20%
mentioned. GMAC: 19%

Keller Williams: 19%

In prior years, the
System was among the top 2 in future
consideration. Now we have

Weichert: 13%

Realty Executives: 12%

AHow | i kely are you to consider choosing each of these
Plan to Buy or Sell in the Next 2 Years)

©2008 Century 21 Real Estate LLC. All rights reserved. CENTURY 21° is a trademark licensed to Century 21 Real Estate LLC. An Equal Opportunity Company. Equal Housing
Opportunity. Each Office Is Independently Owned And Operated. A Realogy Company.

Source: 2008 Ad Tracking Study. The survey results are based on 875 online interviews with a national random sample of adults (ages 18+) who are equal decision makers and
who have bought or sold a home within the past two years or plan to purchase or sell a home within the next two years. Brand awareness questions are based on a sample

of 875 respondents with a margin of error of +/- 2.8% at 90% confidence level. The study was conducted between March 37 August 10, 2008 by Millward Brown, a leading global
market research organization.
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We Are In Top 3 for Likelihood to Recommend Preference

Likelihood to Recommend:
RE/MAX: 32%
The Brand, Keller Williams : 30%
RE/MAX and Keller Williams lead Coldwell Banker: 28%
the Industry on Likelihood to Prudential: 23%
Recommend. Realty Executives: 23%
GMAC: 16%
ERA: 15%
AHow | i kely are you to reconBagsnAvaredfBrand)d) t o someone

©2008 Century 21 Real Estate LLC. All rights reserved. CENTURY 21° is a trademark licensed to Century 21 Real Estate LLC. An Equal Opportunity Company. Equal Housing
Opportunity. Each Office Is Independently Owned And Operated. A Realogy Company.

Source: 2008 Ad Tracking Study. The survey results are based on 875 online interviews with a national random sample of adults (ages 18+) who are equal decision makers and
who have bought or sold a home within the past two years or plan to purchase or sell a home within the next two years. Brand awareness questions are based on a sample

of 875 respondents with a margin of error of +/- 2.8% at 90% confidence level. The study was conducted between March 37 August 10, 2008 by Millward Brown, a leading global
market research organization.
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Industry Leading Marketing

Century




CENTURY 21° Marketing Programs

Our

programs maxi mize your

Generating leads

Creating Preference for the CENTURY 21 Brand
Increasing consumer interest and satisfaction
Enhancing customer retention

Helping you differentiate from your competition

Increasing listings and sales

Copyright © 2008 Century 21 Real Estate LLC. All rights reserved.
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National Advertising
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http://rismedia.com/
http://www.realtor.org/rmomag.nsf/pages/tocprintOct07?OpenDocument
http://images.google.com/imgres?imgurl=http://www.glad.com/pressnseal/images/foodtv_logo.gif&imgrefurl=http://www.glad.com/pressnseal/news.html&h=197&w=200&sz=6&tbnid=0Fgr0OWd86oJ:&tbnh=97&tbnw=98&start=5&prev=/images?q=food+network+logo&hl=en&lr=&ie=UTF-8&sa=G
http://www.diynetwork.com/
http://images.google.com/imgres?imgurl=http://www.aetv.com/images/generic_promo_images/320x240/photo_320x240_sellhouse.jpg&imgrefurl=http://www.aetv.com/sell_this_house/sell_episode_guide.jsp?episode=115648&h=240&w=320&sz=32&hl=en&start=6&tbnid=mV2Zbbxq2eJmuM:&tbnh=89&tbnw=118&prev=/images?q=SELL+THIS+HOUSE+FOR+A&E&gbv=2&svnum=10&hl=en
http://log.go.com/log?srvc=abc&guid=F810A757-F446-41B3-8FAD-82A8933693D3&drop=0&addata=2977:52311:383589:52311&a=1&goto=http://abc.go.com/primetime/oprahsbiggive/index?pn=index
http://www.westwoodone.com/site;jsessionid=AE6C9BCFEAA3FDA3388D92CF21195ADA
http://specificmedia.com/index.php

Hispanic Advertising
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Search Engine Marketing

What does Search Engine Marketing (SEM) do?
Drives more traffic to your web site by paying for targeted keyword
search results with search engines.

- (Brand, Generic, and Regional terms)
- CENTURY 21 currently bidding on over 65,000 keywords
-Trademar ked with Google for

YAHOO’ MARKETING GO 8[6

msn',"- Search

Copyright © 2008 Century 21 Real Estate LLC. All rights reserved. 2 l



National Listing Distribution Partners

AOL ® real estate
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real estate search
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http://www.trulia.com/
http://www.landandfarm.com/lf/
http://www.realtor.com/default.aspx

Local advertising
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http://www.bbgi.com/index.php
http://www.wgac.com/
http://www.95rock.com/
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/" Local Advertising

|

CSRA Home Connect i onsgivédsgyeurahd yeur o g
customer alist of professionals to use for home related
services & makes you a more valuable resource to our clients.

o Phllip

/jﬂw'cz/ }/fo/z ﬂft‘//aﬂ ; il

320 SOUTH BELAIR ROAD
MARTINEZ, GEORGIA
706-863-8879

AVIER INTERNATIONAL
\l | . ' ' ' J MOVERS, INCORPORATED
b
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Local Advertising

AThirty-minute TV show every two weeks airing 22 times a week on
Comcast & Knology. Special purchases such as 24 NBC prime time
spots monthly.

AEvery Open House is advertised on a multi-station network (WGAC
580 AM, WKXC 99.5 FM, WWHD 98.3 FM, WGOR 102.7 FM,
WDRR 93.9 FM, WTHB 1550 AM, WTHB 100.0 FM, WAKB 96.9
FM) beginning on the Friday before the open house through the end
of the open house on Sunday (or in some cases Saturday). 500 i
700 spots per month.

Copyright © 2008 Century 21 Real Estate LLC. All rights reserved.



Preferred Client Club

Personalized Welcome Letter

Personalized Spring and Fall Postcards

[——

‘c20n Canry 1 P st LS, G gty Conuny, £yt Hog picunty.
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HOTTRENDS: || RealStyle o

£ 2 S f o
YOUR DREAM KfTCaE

Qutdoors Kitchen &
e s A #5 | MAKEOVERS
wh"-‘n‘:.m%mwm

A Success

Grown-up Smart

Reclaim
Your Garage

2 Bacy Stens
3 Easy Steps

wide open spaces:

0 ways to
4 r

nake them cazy

All This For Just About $8 Per Year
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eNewsletters

FREE!!!

3
..

.!unl\H“HH H“H
(Ml e —

Welcome to

ifeaHom®

<o lill
e Sl 1

Life@Home now offers the ability
fo choose arficles.

Stay in touch with past clients or expand
your book of business with Life@home,
a customizable, monthly newsletter,

Life@Home- a friendly and timely way
to let your customers know you are
thinking about thern and to provide your
customers with the real estate infor-
mation they want,

gl
i,

Fine Homes & Estates Review HHHHH

Stay in touch with past clients or expand your
book of business with Fine Homes & Estates
Review, a customizable, monthly newsletter.

Fine Homes & Estates Review—a friendly
and timely way to provide your customers with
the fine homes real estate information they
want.
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CUSTOMIZE CONTENT

SEND A NEWSLETTER

MAMAGE MEWSLETTER JOBS
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Property Marketing Solutions

]

Company Name

LT 123 Main Stroot, Sulte 10268
Name City Nams, State 12345-0000
DES, DES, DES Office 123,456, 7890 x 123
It Fax 123.466.7891

name.name@century2]l.com
www.cantury2]sfe.com

[ P ——————

Oquule

CoMpany NAME

¢ 123 Maiin Street, Suite 10258
Name City Narme, Stafe 123450000

DES, CES, DES Office 123.456,7800 % 123
Tile One Fa 123.456.7801
il twao

name. nama@century2].com
www.century2late.com

B s we s She kb e ot

I just

SOLD| | {pwwm JUST | |
LISTED

Call me for a
FREE MARKET ANALYSIS.

Company Name
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http://wwwn.deskshop.com/century21/product/product.asp?id=91044
http://wwwn.deskshop.com/century21/product/product.asp?id=92329

Personal TV Advertising

~7

Spot Runner

“ YOUR FIRST
D IMAGE I |
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»° Your Name '
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Technology
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Century21l.com
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